Press Release: New Book Focuses On Project Management In Government

Vienna, VA—March 10, 2010. Management Concepts announces the publication
of Achieving Project Management Success in the Federal Government, by
Jonathan Weinstein and Timothy Jaques.

This new book of project management best practices is based on research and
interviews conducted by the authors on officials in a variety of government
entities and involved in a wide range of projects.

Although project management is not new to the federal government, the
discipline has taken on renewed importance in the face of the ever-increasing
size, complexity, and number of mission-critical projects being undertaken by
every branch and agency. The authors’ clear and insightful coverage of a
selection of successful projects and the reasons for that success offer valuable
guidance to all those in government related project management.

The authors, Jonathan Weinstein and Timothy Jaques, are founding partners of
Line of Sight (www.Line-of-Sight.com), a program management, process design,
and organizational change management services organization. Each has written
extensively on project management and organizational change.

The book contains a foreword by the Hon. Thomas M. Dauvis I, Director, Deloitte
Services LP, and former Chair, US House Committee on Oversight and
Government Reform. He commented, “The stories of accomplishment achieved
through project management offer practical guidance on how to accomplish
mission-critical tasks. Anyone in government will find important insights and
much value in this material.”

The book is available now through your local bookstore or directly from
Management Concepts at www.managementconcepts.com or
www.amazon.com. Please contact Jared Stearns at
[stearns@managmentconcepts.com or 703.270.4062 with any questions.

Management Concepts, based in Vienna, VA. is an integrated training,
consulting, and publishing company.

Achieving Project Management Success in the Federal Government, by
Jonathan Weinstein and Timothy Jaques, 295 pages, softcover, © 2010
Management Concepts Inc., ISBN 978-1-56726-275-9, $42.



